THE CHALLENGE
OF OUR LIFETIME
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THE CHALLENGE




The two sides of the ecological challenge

Climate Change

Loss of Nature
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Insured catastrophe losses,
1970-2018 (USD billion, in
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- The estimated annualvalue,of the goods and servies nature provid '

>

s

P . & =, A

. J . < L y exs - ~ P —
- " ' b 5 14 Y AT . 4. o S - . o A - A

- . b, g - o) > 4 s iy g ",: o N B
§ 548 - = et . P . . T M A o ol y -

y




The Biosphere is the foundation for all SDG’s &

WWF







Global spotlight on the future

IN PARTNERSHIP WITH ITALY

Convention on
Biological Diversity



First climate neutral continent by 2050

The European
Green Deal
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Companies taking action through SBTI &

& Cumulative companies with approved targets

INCREASING MOMENTUM

#® Cumulative committed companies
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The Business Case for Sustainability

REVENUES

Eco-design, sales & mkt.

Innovation

Short term

COSTS
Eco-efficiency expense
reduction
Value chain

WWF

Risk
INTANGIBLES R lat
g Build reputation & ¢ egula Ol’y
8 Trusted brands e Reputational
= .
e Supply chain
Long term
Opportunity
3 e Innovation, development
S RISKS e Cost-efficiency
a Eco-risk control PS Reputation



WWF’S
| SUSTAINABILITY
AGENDA




BY 2030, WEPROTECT AND RESTORE NATURE FOR THE BENEFIT
OF PEOPLE AND THE PLANET

ZERO LOSS OF NATURAL HABITATS
maintain existing natural ecosystems, conserve,
‘» 4. Uuse sustainably, restore & ensure climate resilience

" PEOPLE BENEFIT
wso  HALVEFOOTPRINT

ZERO EXTINCTION
& stable or increasing e . ——— of consumption & production,
populations of species and halve GHG emissions

BY 2050

We have a sustainable and
healthy planet and we live ‘
within planetary boundaries.

BY 2030 WWF Mission: To stop the degradation of the planet's natural environment

We protect and restore

e 1> Deredl of and to build a future in which people live in harmony with nature

people and the planet.

Aligned to SDGs, UNFCCC and CBD - and the New Deal for Nature & People



THE PROBLEMS

DESTRUCTION
OF NATURAL SPACES

LOSS OF SPECIES
AND BIODIVERSITY

UNSUSTAINABLE

PRODUCTION
AND CONSUMPTION
OF NATURE'S RESOURCES

THE TARGETS

ELIMINATE LOS55
OF NATURAL HABITATS

* «

e of

»

ELIMINATE HUMAN-
INDUCED EXTINCTION

MLIT |

HALVE THE FOOTPRINT
OF PRODUCTION
AND CONSUMPTION

THE SOLUTIONS

30%
NMATURAL HABITAT

SUSTAINABLY MANAGE
AT LEAST 20%

TO
INDIGENOUS PEOPLES'
LANDS

UNSUSTAINABLE
WILDLIFE EXPLOITATION
AND TRADE

VIABLE
POPULATIONS

TRANSITION TO

INFRASTRUCTURE,
AGRICULTURE, FISHING,
EXTRACTIVES

THE BENEFITS

QDD

WATER FOR
9 BILLION

DIVERSITY
OF LIFE

STABLE
CLIMATE

QQ

FOOD FOR
9 BILLION

GOOD QUALITY
OF LIFE




WWEFEF: NGO Sustainability Leader

WWF
Greenpeace |
World Resources Institute _ 1196
The Nature Conservancy _ 9%
oxtar | =
United Nations / Global Compact _ 59

Ceres - 4%

ok ol B

Ellen McArthur Foundation - 49
Conservation International - 3%
Environmental Defense Fund - 3%
Fridays for Future - 3%

2021 Globescan survey *

96 of Experts, Unprompted, Total Mentions, 2021



The Corporate Journey

Influence

Governments incentivized and motivated to

governance manage and invest in a sustainable way

Stakeholder Companies engage in collective action with

engagement peers and stakeholders

Level of impact

: Companies take action to address impacts
LIEIELE (] -~~~ and seize opportunities

Knowledge of Companies have detailed understanding of
""""""""""""""""""""""""""" impact they and their suppliers have (incl.
footprint & risk)

Companies, their suppliers and customers
e i have (high level) ur:nde_:rstanding of the global
challenges and their risk exposure
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How do we engage the corporate sector?

Industry
platforms

Support
credible

certification
schemes

Sectorand
landscape
approaches

Campaigns
and actions

Bilateral
partnerships

"\ SCIENGCE
. BASED
N\ TARGETS

DRAING AMBITIOUS CORPORATE CLIMATE ACTION
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oY e
.\F‘ 7
* 9 S
.='I
-

D’

X

Sustainable
Apparel Coalition

THy

=

FARMED
RESPONSIBLY

daSC

CERTIFIED
ASC-AQUA.ORG

LANDSCAPE "\
SOURCING

VIRUNGA: .
HOME T0 &2t
216 UNIQUES
RECIES AND . 4
A BRITISH OIL
COMPANY?
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WHAT IS THE SCIENCE BASED TARGETS INITIATIVE?

SCIENCE
BASED
TARGETS

The Science Based Targets initiative drives ambitious climate action in
the private sector by enabling companies to set science-based emissions
reduction targets to meet the goals of the Paris Climate Agreement.

n\\;"' ’s
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WHEN IS A TARGET CONSIDERED TO BE SCIENCE-BASED? \i

5to 10 years

i

Targets adopted by companies to reduce greenhouse gas (GHG) emissions are considered "science-based" if
they are in line with what the latest climate science says is necessary to meet the goals of the Paris
Agreement: limiting global warming to 1.5 °C above pre-industrial levels.

\

Emissions (tCO2e)
4 —_——————

[ [ Emissions pathyvay
aligned to a Paris

temperature goal

SBTs help companies determine how much and how fast they need to reduce its GHG emissions.



HOW ARE SBTs DETERMINED? 1

FROM PARIS AGREEMENT TO SBTs

e Mitigation goals for
the global economy

e Targets at the company level
covering the most relevant
source of emissions across the

e Expressed as a :
value-chain

long-term goal

e With a timeframe that ensures
accountability and drives short-
term action (5 to 10 years)

e Expressed in
temperature
metrics

e Expressed in metrics that are
relevant for the
sector/company




OUR PROGRESS TO DATE

@ Cumulative companies with approved targets 1 2 5 5
# Cumulative committed companies

INCREASING MOMENTUM o
pased targets

1,250
- 2 7 3 5

750

companies taking action
1356
commitments to
280 15C
i

2016 2016 207 2018 2019 2020
The total number of companies that have committed fo the SB8Ti and the fotal number of
companies that have set targets. Dafa from this graph represent company achivity from
28% May 2015 to 31 October 20208,

more than
the GDP of the

UNITED
STATES

Source: SBTi Progress Report 2020



https://sciencebasedtargets.org/resources/files/SBTiProgressReport2020.pdf

WHY DO COMPANIES JOIN?

BUSINESS CASE

INCREASE COMPETITIVENESS
l.e: minimize energy and emissions-related costs

ANTICIPATEREGULATORY, POLICY AND MARKET DEVELOPMENT
l.e: mitigate transition risks

SEIZE OPPORTUNITIES BEHIND THE LOW-CARBON TRANSITION
l.e: low - carbon products/services




LARGE COMPANIES

DAY 1

24 MONTHS

AFTER
APPROVAL

B
\ AL
COMMIT DEVELOP
Company submits a Company works on
letter establishing an emissions
its intent to seta reduction target in
science-based line with the SBTi

target criteria

SUBMIT

Company presents
the target to the
SBTi for official

validation

COMMUNICATE

Company
announces the
target and inform
stakeholders

| T

DISCLOSE

Company reportits
wide emissions and
progress against
targets on an
annual basis



INTRODUCTION TO THE SBTI

OUR PROGRESS TO DATE

Scope 3 target setting is now

/ \ standard practice
94%

of companies | e 94% of companies with approved science-

with science-based
targets have set value

chain targets

based targets have set scope 3 targets in
line with climate science;

e We are also seeing a cascading effect of
science-based target setting as companies
seek to reduce their supply chain impacts,

companies calling with 69 companies setting supplier
on suppillers . . .
to set targets engagement targets requiring their
suppliers to set their own science-based
targets.

Source: SBTi Progress Report 2020



https://sciencebasedtargets.org/resources/files/SBTiProgressReport2020.pdf

INTRODUCTION TO THE SBTI

WHAT WE ARE TRYING TO ACHIEVE?

Strategic Pillars

o« ificel mass of companies | (3% 1. Create a critical mass

.’iil 2. Remove technical barriers

;)ﬁ 3. Institutionalise

Tipping point

Innovators Early adopters  Early majority Late majority Laggards
epion | ISR I
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together possible.
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